
 

  

 

 

 

 

 

 

 
Major developments, October - December 2021: 

Through the Integrated Community Mobilization Network (ICMN), trained community 
mobilizers continued engaging households on key positive behavioural practices and life-saving 
messages covering health, WASH, nutrition, education, and child protection interventions. Over 
72,0001 IEC materials were distributed. A total of 705,219 households and 2,998,686 people were 
reached with integrated messaging including on safe reopening of schools and prevention of 
malnutrition as part of the humanitarian response in the food insecure counties.   

As part of the COVAX facilitated COVID-19 vaccination rollout across the country, UNICEF in 
collaboration with Ministry of Health (MoH) and implementing partners, has rolled-out risk 
communication and community engagement interventions with a focus on educating 
communities, building trust and ensuring community participation in COVID-19 vaccination. 
Social mobilization and community engagement interventions undertaken included radio 
programming in terms of messaging and inspiring two-way communication, house-to-house 
visits, orientation of community influencers, training of frontline workers, and design, printing 
and display of timely and accurate information, education, and communication (IEC) materials. 
A total of 40 radio stations were selected to broadcast talk-shows, special public announcements 
and spots reaching about 74 per cent of the population across the country. In addition, about 
18104 influencers including Juba city counsellors, religious and community leaders, youth and 
women representatives, teachers and public transport drivers were sensitized on COVID-19 
vaccination.  
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messages on key 
behaviours through radio 
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community mobilisers 
and hygiene promotors 
trained on COVID-19  

As part of evidence generation on COVID-19 perceptions, UNICEF supported hotlines 6666 and 2222, community mobilizers, 
radio and other media platforms and maintained community feedback mechanism to track and respond to rumours, 
misinformation and concerns on safety and importance of the vaccine. UNICEF together with MoH conducted a survey that 
targeted 612 healthcare workers to understand their knowledge, attitudes, and perceptions (KAP) on the uptake of the COVID-19 
vaccine. 



 

  

 

 

 

 

 

 

• Strengthening of the ICMN, which   is the best modality for reaching 
communities in-need with life-saving information through 
interpersonal and group communication.  

• C4D introduced the Accountability to the Affected Population (AAP) 
mechanism that ensures participation of communities in decision 
making, community feedback mechanism and building resilience of 
communities. 

• To address transport challenges, UNICEF is providing incentives for 
transport or resources to purchase bicycles and motorcycles to support 
supervision in the counties.  

• Scaling up mass media and mass engagement through the use of 
megaphones, radio shows and toll-free lines as part of COVID-19 
measures. 

 

Funding situation: 

2021 UNICEF C4D appeal:  

US$ 7 M       

Current funding gap:   

30 %  

• Insecurity in conflict affected areas continue to impact 
Communication for Development (C4D) programming as community 
mobilizers are not able to travel there.  

• Transport challenges affect supervision as supervisors have to rely on 
UNICEF or other partners’ vehicles to travel to local communities at 
Payam and Boma levels. Poor road condition further aggravates this 
situation. 

• The poor mobile networks in South Sudan continues to be a constraint 
for efficient communication among team members and timely 
reporting.  

• Due to lack of funding, UNICEF is only reaching about 40% of the 
population of South Sudan with all its C4D programmes, while the 
needs are enormous due to poor connectivity, social and cultural 
norms as well as high illiteracy rates.  

Solutions: 

UNICEF’s generous C4D donors:  

For more information, please contact: 

Hamida R. Lasseko 
Country Representative 
hramadhani@unicef.org 

Yves Willemot 
Chief of Communication 
ywillemot@unicef.org 

Jennifer Schulz 
Donor Relations Manager 
jschulz@unicef.org 
 

Hotline 6666 

9867 calls received 

and answered about 
COVID-19 this quarter 

40 radio stations raising 

awareness on COVID-19, 
in six different languages 

6 implementing partners  

18,104 influencers 

and religious leaders 
orientated on COVID-19  

Major challenges: 

72,000+ assorted 

IEC materials on COVID-19 
were distributed 

https://www.facebook.com/unicefsouthsudan
https://twitter.com/unicefssudan
https://www.instagram.com/unicefssudan/
https://www.youtube.com/user/UNICEFSouthSudan/
https://www.unicef.org/southsudan/

